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Message from the LMS President
~ Stewart Stone

The focus of our activities over the past year has been student 

outreach, as well as involvement on various committees that affect 

the work of our industry and our member’s needs.

At the last AGM, you elected a board that included Joe Jackson, 

Roy Rutledge, John Williamson, Rhett Parks, Ryan Rutledge, Tyler 

Cronkite and myself. Here is a brief summary of LMS activities over 

the past year.

LMS identified a need to promote careers in livestock marketing. In 

response, LMS worked with Professor Robert Roy from the College 

of Agriculture and Bioresources at the University of Saskatchewan 

to develop a guest lecture series in the Grain and Livestock 

Marketing course. During February and March of 2015, Joe Jackson 

and I each made three presentations to 127 third and fourth year 

students. 

Topics addressed during the presentations included information 

on the concept of basis in feeder cattle and live cattle; cattle cycles, 

supply, demand and what makes cattle prices rise and fall; basic 

selling strategies for feeder cattle and live cattle; selling finished 

cattle; and the Cattle Price Insurance Program (CPIP). Students 

in attendance also learned about LMS, our companies and our 

individual roles in livestock marketing.

This is just the first step for our organization to connect with 

youth. We are considering a number of other initiatives to educate 

students about livestock marketing and the tremendous potential 

of careers in this industry. The livestock industry, and in particular 

the marketing  sector, needs to become more active in educational 

institutions if we want students to consider careers in livestock 

beyond production.

The board met five times in 2015, once in person and 

four times by conference call. As the organization that 

represents livestock auction markets, assembly 

yards and order buyer/dealer stations in 

Saskatchewan, we continue to work with 

government and other partners to 

address issues related to livestock 

marketing. 

In April, LMS provided 

a letter of support 

to Livestock 

Services of Saskatchewan in their application to replace the 

Livestock Information Management System (LIMS) with new 

technology.

In May, LMS delivered a comprehensive written response to the 

Saskatchewan Ministry of Agriculture’s request for input into their 

review of the Livestock Dealer Regulations, 1995. Also in May, 

Board members Stone and Parks attended the LMAC AGM in 

Winnipeg and a meeting with CFIA regarding traceability.

In June, LMS attended the Saskatchewan Ministry of Agriculture 

Industry/Labour Roundtable. In addition to presentations on 

industry and government initiatives/programs, discussion topics 

included labour market issues, responses and best practices. Also 

in June, LMS submitted a project proposal to fund an education 

initiative. 

In October, LMS initiated a meeting with SCA. The purpose of the 

meeting was to build communications between the two associations 

and to explore common ground on industry concerns and issues. 

Topics included brand inspection, premise ID, dealer licencing/

bonding, training/education and animal handling/welfare 

protocols. It was a constructive session of exchange. One outcome 

was a joint communique to CCIA regarding premise ID.

LMS participated in the Ministry of Agriculture Premise ID 

Communications Committee. The purpose of the sessions was to 

assist in the development of a communications strategy to improve 

Premise ID voluntary registrations.

2015 marked the second full year of the industry-led Livestock 

Services of Saskatchewan (LSS) which administers brand 

inspection. The board of LSS is comprised of representatives 

of Saskatchewan Stock Growers Association, Saskatchewan 

Cattlemen’s Association, Saskatchewan Cattle Feeders Association, 

Livestock Marketers of Saskatchewan and the Saskatchewan Horse 

Federation. Five meetings and a conference call were held during 

the year, mostly dealing with ongoing operational business. 

Strengthening the industry remains our common goal and LMS 

continues to look for opportunities to do this. Whether developing 

initiatives to involve young people in livestock marketing, or 

collaborating with our partners, speaking with a common voice 

on issues that affect us all lends strength and credibility to our 

industry.

Thank you to all our directors who volunteer their time on the 

board and strive to do their best to enhance livestock marketing in 

the province.



LMAC Report for Livestock Marketers of Saskatchewan
~ Rick Wright, Executive Director

•	To	promote,	foster	and	advance	the	auction	method	of	

competitive marketing in the livestock industry.

•	To	otherwise	promote,	foster	and	advance	open	and	fair	

competition in the marketing of livestock.

•	To	secure	uniformity	in	customs	and	grade	practices	in	the	

marketing of livestock.

•	To	safeguard	and	improve	the	operations	of	persons	

engaged in the marketing of livestock in the best interests of 

producers, buyers and sellers of livestock.

•	To	prepare	and	distribute	educational,	statistical	and	

economical information pertaining to the livestock industry 

and livestock marketing.

•	To	formulate	and	recommend	plans	and	measures	to	protect	

and promote the welfare of the livestock industry.

•	To	advocate	the	enactment	of	appropriate	laws,	whether	

statute or regulation, affecting the marketing of livestock 

and the livestock industry, and to make representation 

therefore to any federal, provincial, municipal or other 

regulatory authority.

•	To	aid	in	improving	measures	to	assure	financial	protection	for	

producers, brokers, dealers, buyers and sellers of livestock.

•	To	develop	safe	handling	practices	that	ensure	both	animals	

and market staff are treated under the best possible 

safety standards.

LMS Aims & Purpose

Over the past year, the Livestock Markets Association of Canada has 

represented its members on several issues. 

Number one by far has been the national traceability file. Proposed 

regulatory changes by Canadian Food Inspection Agency and 

Agriculture and Agri-Food Canada are projected to be in place by 

the fall of 2016. If these changes are approved as presented, there 

will be sweeping changes for the livestock marketing industry in 

Canada, especially for auction markets and buying stations. 

The LMAC Board of Directors met with government representatives 

twice in 2015 regarding traceability. As well, individuals from the 

LMAC Board attended meetings and participated in conference 

calls. The proposals from CFIA call for all livestock to be scanned 

at both auction markets and buying stations upon arrival. The tag 

numbers and information about the owners and transporters would 

have to be sent to a data collection hub by the vendor receiving the 

livestock. LMAC, with the support of the Canadian Cattlemen’s 

Association, Canadian Cattle Identification Agency, and other 

industry partners, are asking the government to use the cattle 

industry’s Cattle Implementation Plan for traceability. This plan 

does not support the scanning of livestock at intermediate sites such 

as auctions and buying stations, but rather the use of manifests and 

reporting from information on these movement documents. 

LMAC will continue to ensure that traceability requirements in 

Canada are market neutral, do not impede the speed of commerce, 

and do not endanger the safety of employees and livestock at our 

facilities. LMAC also expects industry to be compensated for the 

costs incurred to supply this information. LMAC will continue to 

address regulatory issues in 2016.

In 2015, LMAC sent a representative to the National Farm Animal 

Care Council meetings in Ottawa. Rob Bergevin presented on the 

LMAC Good Handling Program which included showing the LMS 

livestock handling practices video. After the presentation, NFACC 

decided that there was no need to include auctions and buying 

stations in their code of ethics for animal handling. Animal welfare 

will continue to be a major focus point in 2016. 

LMAC also worked on membership and membership services this 

past year. Declining cattle numbers and industry consolidation 

are major concerns for LMAC. Some members are asking for more 

but wanting to pay less for their membership fees. LMAC will be 

addressing this issue in 2016. 

In 2015, LMAC updated its constitution and code of ethics and 

bylaws. A new travel policy was developed and approved and a 

manual for new members of the Board of Directors was developed. 

A new template for financial reporting was also adopted so that 

expenses for both the Board and employees are now transparent.

Scott Anderson of Winnipeg is the new LMAC president. The 2016 

convention will be held at Grand Bend, Ontario on May 12- 15, 

2016, with Brussels Livestock hosting the auction competition. 
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Farm & Food Care Saskatchewan is very proud to have LMS as a member. The following are just 

some of the many events and activities organized by Farm & Food Care Saskatchewan in 2015:

LOVESASKFOOD

During the summer of 2015, Farm & Food Care Saskatchewan 

launched “LoveSASKfood”, an integrated campaign to encourage 

consumers to celebrate Saskatchewan-produced foods and the care 

shown by the farmers and ranchers who grow them. LoveSASKfood 

includes links to recipes for Saskatchewan foods, producer profiles, 

events in Saskatchewan and related promotions.

FARM & FOOD CARE CHEF’S SERIES AT TASTE OF 

SASKATCHEWAN – July 2015

Each year, more than 30 Saskatoon restaurants serve up their house favourites to about 

100,000 people at this outdoor festival. In 2015, the event presenter, SaskTel Centre, 

approached FFC SK to host a new demonstration stage: top chefs cooking up delicious samples 

of Saskatchewan-grown foods while audiences learned farming facts and how food is produced. 

The audience for the Chef Stage grew each evening of the 6-day event as the ‘Top Chef’ 

competition built to its final chef showdown, reminiscent of the popular Chopped! TV show. 

‘TASTE THE LAND OF LIVING SKIES’ FARM TOURS FOR FOOD INFLUENCERS 

– Regina & Saskatoon

FFC SK hosted tours in Regina and Saskatoon in the summer of 2015. National/international food 

writers, international culinary academics, local chefs and other food experts were invited onto 

farms, ranches and kitchens to experience where and how food is produced in Saskatchewan. 

REAL DIRT ON FARMING SPEAKERS TRAINING SESSIONS

Beginning in March 2014, FFC SK began coordinating workshops for people in the agriculture 

and food industry to provide them with the training and resources to deliver presentations 

about farming to consumer and community groups across the province. Training 

is based on the national Real Dirt on Farming booklet and 

training modules. Five additional workshops took place in the 

fall of 2015. 

AG MONTH CAMPAIGN / SASKATCHEWAN EDITION 

OF THE REAL DIRT ON FARMING

As part of Agriculture Month in Saskatchewan in October 2015, 

FFC SK led several outreach activities to raise consumer awareness 

of modern farming and food production in our province. These 

included a social media blitz of farm facts and event promotion, 

profiles of farmers and ranchers on the FFC SK website, blog posts 

and email blasts; distribution of 350,000 of the “Saskatchewan 

Digest” version of the Real Dirt on Farming through Co-op Food stores in Saskatchewan, and 

advertisements in several publications. 

FFC SK “FARMS AT THE TABLE” ANNUAL CONFERENCE

The second annual Farms at the Table conference took place December 9-10, 2015 at the 

Saskatoon Inn with more than 130 people in attendance. The event focused on skill-building 

and networking for those who work in agricultural and food industries and featured top-

notch speakers sharing their thoughts on engaging consumers in conversations about farming 

and food. This conference is one of the few events to bring people together across all sectors 

agriculture in the province.

Report on
Major Initiatives 2015


